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The Interior-Event

The autumnal Cersaie in Bologna is on the point of
becoming the equivalent to the Salone del Mobile in
April. And it is not just the pleasant Italian frame-
work conditions, which make the trade fair a worth-
while destination. Meanwhile the former tile exhibi-
tion was purposefully developed into an interior
event. The city centre of Bologna, too, becomes
increasingly attractive as extension of trade fair
activities in the evenings. Apart from ceramic cover-
ings, all products and accessories for the bathroom
are on display, which turn the tiled surface into a
real interior. The second Cersaie report in the
December issue of AIT will be dedicated to the sani-
tary section of the trade fair.

Technical Innovation

When it concerns ceramic coverings, Cersaie in
Bologna is already indispensible. Many products
that have revolutionised the market, where first pre-
sented here. Presently, the industry experiences a
second revolution. Whilst in the past the producers
were very proud of their capability to imitate natu-
ral stone surfaces, really interesting innovations
were presented now. There are three main trends.
The tile formats are either getting bigger and bigger
- or very, very small. The manufacturers no longer
attempt to imitate, but discover own design features.
Suddenly, it is about being successful with technical
added benefits. The ceramic covering is not just self-
cleaning - it also cleans the circumambient air.
However, whilst this technology has no effect on the
actual design of the covering, new and exciting
ceramic textures are added.

Interesting Collections

Maybe the hype of imitations has, in fact, come to
an end and fine stoneware as a material has
matured and become so self-confident that it needs
no longer imitate natural stone and want to be bet-
ter than the original. Maybe wood and leather imita-
tions of the recent past were only the last mannerist
shudders. Now, most interesting collections appear
on the market everywhere, which work with fasci-
nating possibilities of ceramics, thereby achieving
completely independent effects. A product with
“paper look” might again come within a whisker of
the old sin - but the same manufacturer also man-
aged to get completely new possibilities out of
ceramic mosaics. Japanese designer Tokujin Yoshio-
ka used mosaic elements with irregular vertical
edges - and lets the small stones bulge from the pre-
viously flat surface.
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